Looking Hard or
Hardly Looking?

The Key to Recruiting Hard-to-Reach Candidates

Only 14% of candidates are actively looking for a job.

Traditional job advertising focuses on a relatively small audience of active job seekers,
but what about all those passive candidates playing hard-to-get?
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Of those who say they're not interested in a new job...
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How Can You Reach These Different Types of Candidates?

You need a comprehensive strategy that goes beyond job advertising to connect with talent
when, where and how they’re most likely to engage.
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